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About me

| have over 5 years of hands-on work experience in web
and mobile design, rapid prototyping for Internet
applications and websites. | specialize in user-centered
design principles based on end-user’s design decisions and
needs as well as business goals. As a Designer | believe
that design is a process focused on an observation that
enables us to create an unique product. My goal is to
create clear and fully functional interfaces for every user.

Currently | work as a UX Designer for TUl Poland, E-commerce department.
| cooperate with developers in a daily basis with Scrum. | worked also as a UX Designer
in Australian startup, where | had an opportunity to be a part of an international team
that cooperation was based on Agile methodology using Kanban board. Before, |
worked in Comarch a Krakow-based company as a UX/UI Designer, | had an internship
in Ericpol as a UX/UI Designer and at Jagiellonian University as a Web Designer for
two years. In the meantime | am involved in some projects for individual clients and
companies as a freelancer. Type of my products: UX & Ul design, usability audits and
logo design.

| graduated Electronic Information Processing at Jagiellonian University and Visual
Communication and Graphic Design at AGH University of Science and Technology,
where | participated in a student's exchange program Erasmus+ at Universitat
Bielefeld in Germany (at Sociology Department).

Skills:

UX research e Information Architecture e
Wireframing and Ul prototyping e Interaction
design e Visual communication ¢« RWD e Mobile
Design e UX writing e User Data Analysis e User
empathy e Curiosity e Organization e
Communication e Collaboration

Tools:

Sketch e Axure RP ¢ Adobe Photoshop e InVision e
Zeplin o Hotjar e Google Analytics e Jira e
Confluence

Languages:
Native Polish e fluent English e basic German

Interests:
Travelling e Interior Design




TUI Poland

UX Designer, March 2017 - present

TUI Poland is a part of international TUI Group. In
the last three years the company growth almost
double its incomes and number of clients in Poland.
Online channel has also strong impact in this
success.

My role is primarily to design of user interfaces for
responsive website and mobile applications

(Android & iOS). | create mockups and interactive
prototypes focused on meeting business goals and
translate concepts into prototypes to demonstrate
interaction.

| am responsible for coordinating user research and
tests. | collaborate with developers, graphic
designers and analysts. | am also product owner’s
support in Scrum. We are strongly focused on a high
conversion rate and user satisfaction.

WORKED ON FUNCTIONALITIES

Searching offers”
Hotel card e charter flights e offers listing e global search optimization e holidays
configurator e home page e favourites e results on map e expansion filters

Purchasing process”
Extra services: insurance, seat reservation, flight class, excursions, ski luggage e travel
participant form e approvals e fast reservation ¢ PDF with offers data

Clients profile”
Extra services e chat e reservation management e travel guide book e information about
transfer e resident info e double verification e facilities for employee accounts

Only in mobile apps

Offline mode e right error alerts e form to rating app

Other

Travel documents e FAQ e complaint form e personal data form e mobile apps in media

*Functionalities for responsive website as well as mobile applications (Android and iOS).



Date: 10.04.2017 - 24.01.2019
My Role: UX Design

Background:

Hotel Card is a key element of the travel agency online store. It includes all data about the offer - from hotel
description, through flight details, to information about destination. Its goal is to represent benefits of the
offer and help to decide which one is the most suitable for customers. The picture itself, the short description
and the "buy now" button are not sufficient these days, which help to stand out from the background of
ever-growing competition.

Goal:
Responsive version of the hotel card, which presents the offer in a transparent and attractive way, as well as
increasing conversion.

Process:
Analysis -> Mockups -> Workshops -> Ul Design -> Development -> A/B Test -> Improvements

Old version
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ANALYSIS

| started from gaining knowledge of users, context, technologies,
gathering user data from Google Analytics, research competitive
products. | collected interviews and field studies. | used Hotjar for
surveys and heatmaps - in results | gathered 133 367 surveys
(21.07.2017 - 30.10.2018) and 20+ heatmaps through Hotjar.

The next step was to build user profiles based on gathered data,
produced materials that helped me to aid the outlining of the project,
user journeys and scenarios. Most of them | did in a traditional,
hand-draw notes way.

MOCKUPS

Based on the data from analysis part | created mockups in Axure. |
prepared some basic views for several types of our products, on
different resolutions (for desktop, tablet and mobile view). | used them
for internal meetings with marketing and business. After several
meetings, simply corrections and final acceptation mockups were ready
for the next step.
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| organised two-days workshop (8-9 Feb 2018). The
first day was designed to UX and business. The
second one was for developers and their issues.

The first day attendees were

internal TUI

specialists as well as external like developers,
designers and managers. For these two days |
collected people in one place from 3 companies and

4 different localizations.

Nazwa uzytkownika/grupy uzytkownikdw:

On the beginning of the first day we started from a little ice breaker and a small introduction
to the business context - what is important for TUI and what is significant for the users. |
shared with users’ problems from the surveys. After that | splitted people to work in groups.
Every group focused on a "typical" type of users, eg. a family with two children, a couple with
an infant, pensioners, a single woman, a group of friends. They got special cards with a short
user group's description and boards (board number 1) to fill in with the special users needs
with their justification, risk (if the need is not met) and the idea of a solution in the context of
choosing a trip.

Potrzeba uzytkownika
Specyficzna dla danego uzytk ika/ grupy uzytk

Uzasadnienie

Zagrozenie Pomyst rozwigzania

Dlaczego ta potrzeba jest wazna dla uzytkownika/grupy Jakie jest ryzyko, jeéli dana potrzeba nie zostanie zrealizowana? Jak uzytkownik powinien zostaé poinformowany o tym, czy dana

uzytkownikéw

| oferta spetnia jego wymagania

Above board 1, below board 2

Nazwa uzytkownika/grupy uzytkownikdw:

Potrzeba uzytkownika

Specyficzna dla danego uzytkownika/ grupy
uzytkownikow (z poprzedniego ¢wiczenia)

Makieta

Sugestie

Czy jest na makiecie? | Czytatwo to znalez¢? | Czy jest czytelne?

Feel free ©




WORKSHOPS (2)

Then the workshop participants received second
board, for individual work. They focused on two
users needs (one came from an earlier task and the
second was randomized). Each of these needs had to
be considered in terms of the mock-up - whether
information about a given need is on the mock-up,
whether it is easy to find or readable. They could also
add their suggestions. During this part | presented
the hotel card mockups. In the end groups presented
their results in a forum.

On the second day developers worked out all
technical issues related to the project. | also
moderated this part of the workshops.

The goal of the workshops was achieved - | collected
ideas for some improvements, which has been added
later. Thanks to the workshops the team was more
integrated and motivated to future work as well.
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High-fidelity design based on my mockups was performed by a graphic
designer team from an agency. My role was to cooperate with them and
solve visual problems. In our process we used InVision and talked
through calls on Slack (2-3 times per week). This part lasted c.a. 4
weeks.

KUPLIZTUI

o
'U TUI Last Al Wakacje Bilety  Wyceczki  Wynajmij  NOWOS
Minute Inclusive Lato 2018 samochodem Narty czarterowe fakultatywne samochéd

TUI best FAMILY Bellis Deluxe Hotel s s 3¢ 3¢ 3¢

TURCJA 7 RIWIERA TURECKA / BELEK KOO HOTELL: AYT31065 @ POKAZ NA MAPIE

B Hol | Opnepic | A ko Y Wyirwois | X

i unior z widokiem
a basen (J5X2)

Y1 Alindusive TUI best FAMILY Bellis De.luxe

26767

2376"

Cena razem Exagsto®
7610*

KUP ON-LINE »

Zaplaé teraz zaliczke 25%

A reszte oplac do 10 lutego

My role was also a Product Owner’s support in Scrum process. | was
taking part in daily frontend meetings and in every 2 weeks sprint calls
(frontend and backend). | tested all frontend tasks in Jira and was
responsible for closing these tasks. | was in touch with developers from
backend as well. At the end of the developers work | organised few
meetings with our business to bottom up the project before A/B test.

A/B test started on 1st october 2018 with 20% traffic for new hotel
card. On the 9th of November initial results showed longer average
session duration, increasing of a conversion rate, and higher incomes for
new version. Traffic was stepwise increased.

Final CR results (data based on period 01.11.2018 - 21.01.2019):
- growth 0,19% on desktop
- growth 0,106% on tablet
- growth 0,011% on mobile

Relatively low difference on mobile leant us to further work on the
website speed on mobile, which had impact on the test results.



Hotel name _> Rixos Sungate %% %%

TURCIA/ RIWIERATURECKA / KEMER 0D HOTELL AYTIT050 @ POKAZNAMAPIE

Tab menu:

hotel, flight, reviews,
rooms, board,
excursions, weather,
important info

Wyjatkowy

2020-01-14 Wesess

Odyhala S semiye v oteli otel
prosto skazka, dovolny i vzroslye i

Photo gallery, with
full screen mode

Rixos Sungate - informacje

Jeéli poszukujesz wymarzonego miejsca na rodzinne wakacje, idealnie trafites. Rixos Sungate to 5-gwiazdkowy obiekt polozony
: przy plazy, w odleglosci od centrum miasta. Infrastruktura hotelu jest doskonale przystosowana dla rodzin

podréiujacych z dzieémi. Z mysla o gosciach Kluby z (w réinych grupach wiekowych), plac i

poksj zabaw, minidyskoteke oraz specjalne menu. Doroéli moga skorzystaé z urozmaiconej oferty sportowej i basenéw. Wielbiciele

-

Short description

smacznej kuchni z pewnoscia docenia oferte kulinarng serwowang w atrakeje
stanowi aquapark ze zjezdzalniami.

Najpopularniejsze udogodnienia:

N\ Zjezdzalnie dla dzieci & Plac zabaw & Udogodnienia dla niepeh 7 Darmowe Wi-Fi

® Aquapark @ Menu dla dzieci €2 Spa i Dla rodzin
OR Rezydent TUI + Service Center 24/7 + aplikacja TUI

Top facilities _>
Map & Location ==l

Potozenie:

Znakomity @@@@© (5645 opini Sd4tubah Wyjatkowy  Katerina75K Bardzo dobry
2020.01-14 @weewes 20191127 wesee
T . Ad . @eseen Lokalizaca @ eeeei Czystosé
ripAdvisor rate o8 Jakott nocegu @ ®8880 Obslugs Odyhal S semiye v otel otel prosto. | | Znjae sec RXOS sporeva se
88000 Pokoje B EOSEO Wartolé skazka, dovolny i vzroslye i deti,obs!. mozna standardu o najwyzszym pozi

WYBRANA OFERTA

2 doroslych + 0 dzieci Z >

[

24 pazdziernika 2020 - 7 >
31 patdziernika 2020

(7 noclegéw)

Wylot: Krakéw 16:45 >
Powrét: Antalya 14:15

IF 1€

n

Poksj ekonomiczny Zmiert >
(0zz1)

Al Inclusive Zs >

==

Cena za osobe

2242"
4 484"

4 654"
Standardowy
-+

Goscie cenig ten hotel za...

Cena razem:

Z ubezpieczeniem:

Lokalizacja
Jakosé noclegu
Pokoje
Caystosé

Obsluga

< —

Wartosé

Czesto zadawane pytania

s |

Lukas G Bardzo dobry
2019-11-18 aweeee
Hotel potozony éwietnie, gorylas 22

strony morze. Obiekt potezny

Add to favourites

Offer shortcut:
attendees, dates,
flight details, room
type, board

CTA without insurance

CTA with insurance

Guest value for...

Most frequently
questions



Rozkfad lotéw

I;RK 24 AY%

pazdziernika
2020

& 2030
Antalya (AYT)

¥ 1645
Krakéw (KRK)

Podane godziny lotu s3 przyblizone i moga one
ulec zmianie. W przypadku zmiany, TUI

niezwlocznie poinformuje o tym Paristwa.

Enter Air

Economy Class

Linie lotnicze:

Klasa przelotu:

o8 LIMIT BAGAZOWY W TWOJEJ KLASIE:
bagaz rejestrowany - 20 kg/os. (120 cm
wys. x 80 cm szer. x 65 cm gleb.)
bagaz podreczny - 5 kg/os. (55 cm x 40
cm x 20 cm)

bagaz dziecka do 2. roku Zycia - 5
kg/os. (55 cm x 40 cm x 20 cm)

A;T 3 1 KI;K

paidziernika
2020
¥ 1415 & 15:00
Antalya (AYT) Krakéw (KRK)

Podane godziny lotu sa przyblizone i moga one
ulec zmianie. W przypadku zmiany, TUI

niezwlocznie poinformuje o tym Pafistwa.

Enter Air

Economy Class

Linie lotnicze:

Klasa przelotu:

o8 LIMIT BAGAZOWY W TWOJEJ KLASIE:
bagaz rejestrowany - 20 kg/os. (120 cm
wys. x 80 cm szer. x 65 cm gleb.)
bagaz podreczny - 5 kg/os. (55 cm x 40
cm x 20 cm)

bagaz dziecka do 2. roku Zycia - 5
kgfos. (55 cm x 40 cm x 20 cm)

QL do ulubionyct

BRANA OFERT/

2 dorostych + 0 dzieci Zi
24 pazdziernika 2020 -  Zmien >
31 pazdziernika 2020

(7 noclegéw)
' Wylot: Krakéw 16:45 Z
Powrét: Antalya 14:15

Pokdj ekonomiczny Z
(DZz1)

All Inclusive Zmieri >

na za osobe:

2 242"
4 484"

A ASA™

na razem: @

ibezpieczeniem:

KONFIGURUJ POKOJ WSZYSTKIE OFERTY KALENDARZ NAINIZSZYCH CEN

o TYPWYAZDU 9 Lomiisko @ posYT [ DATAWYLOTU & DOROSLI & DzIEC
Wakacje samolotem v Krakéw - 7 v 24.10.2020 v 2 L 0

TYP POKOJU SICZEGOLY ATUTY WYZYWIENIE

Poks; ekonomiczny
« Pokoje ekonomiczne to dobry wybér

Kod pokoju: DZZ1

dla 0s6b, ktérym zalezy na pobycie w
hotelu w najnizszej mozliwej cenie
Pokoje moga réznic sie wielkoscia,
lokalizacja lub wyposazeniem od tych Al Inclusive
znajdujacych sie w regularnej ofercie

danego obiektu. Z reguly nie ma

mozliwosci wymiany pokoju

ekonomicznego na inny.

Poksj rodzinny

 w budynku gléwnym * ostatni,
czedciowy remont: 2017 1. 2
dwuosobowe pokoje bez drawi

laczacych » klimatyzacja: za oplata, w

Kod pokoju: FZX1
Metraz: okolo 75 m*

Max. liczba osé6b:

zaleznosci od sezonu, w zaleznosci od

warunkéw pogodowych, centralnie

sterowana * sejf: w cenie * sofa ¢ / ograniczony widok na

minibar: w cenie; napoje bezalkoholowe, morze lub widokna | a1 1 lusive
woda, napoje alkoholowe; uzupelnianie ; ogréd

minibaru: codziennie » telefon  Wi-Fi .

w cenie * TV sat. * room service: za

oplata » serwis sprzatajacy: w cenie * 2

lazienki « wanna * prysznic  oddzielne

WC e szlafroki: w cenie * kapcie: w

cenie * suszarka do wlosow * balkon

lub taras

CENA RAZEM

7 026™

Flight details

Offer configurator



Rixos Sungate
Yo % Ak @@ @@ © (5645 opini)

TURCJA / RIWIERA TURECKA / KEMER
KOD HOTELU: AYT17050 @ POKAZ NA MAPIE

WYBRANA OFERTA

Cena za osobe: 2 242 z
Cena razem 4 484 Z

Cena
razem: 4 484 s

Mobile offer details

Rixos Sungate
k2.8 8.8 ¢ @@@@© (5645 opini)

TURCJA / RIWIERA TURECKA / KEMER
KOD HOTELU: AYT17050 @ POKAZ NA MAPIE

WYBRANA OFERTA

Cena za osobe: 2 242 ZE
Cena razem: 4 484 2

Uczestnicy i termin:

v

2 dorostych + 0 dzieci
24 pazdziernika 2020 - 31
pazdziernika 2020

E3

(7 noclegéw)
¥ Wylot: Krakéw 16:45
M. Powrét: Antalya 14:15

Pokdj i wyzywienie: 7 >

& Pokéj ekonomiczny (DZZ1)
Y4 All Inclusive

= U. TUl

g
€« Krakéw B 7 m 240
« PAZDZIERNIK 2020 | 4
DATA WYLOTU = CENA RAZEM +
© 24102020,16:45(7) od 4 4842
31.10.2020, 15:45 (7)  od 4 604 2
17.10.2020, 16:45 (7)  od 5 050 2
03.10.2020, 1650 (7)  od 5 2762
10.10.2020, 16:45 (7)  od 5 4962
04.10.2020,16:15(7) od 5 8362

Mobile offer configurator

'\/' TUl v

4 2410-3110(7) " 240 Zmier >

Pokéj ekonomiczny

Kod pokoju: DZZ1

 Pokoje ekonomiczne to dobry wybér
dla oséb, ktérym zalezy na pobycie w
hotelu w najnizszej mozliwej cenie.
Pokoje moga rézni¢ sie wielkoscia,
lokalizacjg lub wyposazeniem od tych
znajdujacych sie w regularnej ofercie
danego obiektu. Z reguty nie ma
mozliwosci wymiany pokoju

ekonomicznego na inny.

Wyzywienie:

© AllInclusive 44842

Pokéj rodzinny



More

UX CONSULTING

| am one of a team member Rzeczywiste Doswiadczenia. It is an organisation bringing
together UX specialists, which support for pro bono non-governmental organizations
and social movements. Since May 2019 | coordinate projects in "Mali Bracia Ubogich".
This organization wants to counteract the marginalization of the elderly and help them
in a daily basis. So far we have done few projects: donations, last wills, cooperation and
worker’s voluntary form. The goal depends on a project - to redesign a part of an
existing website or design from scratch. The biggest challenge was to coordinate and
motivate team members, who are involved in a project, considering voluntary type of
work.

AUDITS

User Experience audit is a very useful tool and it is important to check from time to
time a website/application, especially when something is going wrong. | have done
several audits for different type of products and clients: university department,
internet language school and fitness club.

REDESIGNS

| have redesigned a few websites and web
applications. One of them was Chatwee. It is an
application for live chat and instant messaging. Via
plugin or implemented code enables chat on the
website - wherever interaction and users are the
key to the websites served. My tasks were to
complete redesign of an existing layout for the
product website and customer panel in accordance
with Material Design. Afterwards | supported also
user experience and usability of the live chat.

Another redesign project was an M2M platform.
The product is dedicated to the mobile operators
to provide managed connectivity in various
environments. It helps launch loT offers for
industries such as automotive, finance, banking,
energy, utilities, security and consumer electronics.
The system has been implemented by major mobile
operators including Telekom Austria Group and
Saudi Telecom Company. On that time the layout
was outdated and needed refreshing. Moreover,
every customer needs individual adaptation
(compatible with brand books).




Navbar Active Navbar Navbar

REDESIGN EXAMPLES: new design for Chatwee (2016-2017)

Header 1 - 36px Normalwith hinttext/abel Label text

Header 2 - 30px
Header 3 - 24px Active ok #1cbb9% =0 =0

Header 4 - 18px " " Normal with input text + label  InPut text
Header 5 - 16px

Disabled
Product | Customers | Pricing | Blog Lorem ipsum dolor sit amet, consectetur adipiscing elit. Aliquam posuere vel mi non pellentesque. Maecenas
metus lacus, varius at fermentur sit amet, vestibulum id risus. Nullam sit amet tellus tortor. Etiam ut eleifend Error mail mail.com
est. In tortor magna, lacinia faciisis massa quis, ultrices aliquet lorem. Phasellus eleifend orci quis malesuada incorectmaor
vehicula. Interdum et malesuada fames ac ante ipsum primis in faucibus. Integer pharetra vitae diam a ulticies.
Select Choose your option >
. Maecenas velit odio, viverra nec purus non, auctor consequat nulla. Maecenas nec sapien scelerisque odio
Customer case StUdIES facilisis volutpat quis e nunc. Proin ipsum dui, viverra at pulvinar ut, tincidunt ut felis. Nullam convallis faucibus G
bibendum. Ut sed et facilsi, pretium lorem in, consectetur elit. Nullam quis gravida diam. Aenean ullamcorper Secias
N . " . condimentum mollis. Integer nisl ex, tincidunt eu suscipit eu, lacinia venenats sapien. Nunc ornare dolor cursus Option 1
Learn about the impact Chatwee has on growing an online community. arcu dictum, at convalis mi accumsan. In nec nunc quis leo molls
Option 2
Option 3
Small Ta One big Tag Here i
£ el hover focused/pressed disabled Option4

Small Tooltip on ® ® ®

TOP Tooltip w ot [ ¢ =) € Name Name Name Date
Text Text Text 10/05/2016

Text Text Text 10/05/2016
FiddlerMan
Normal Pressed Text Text Text 10/05/2016
Sports and Gaming (23) com turn o i, See howmenbers a icdlenaan camuse lvechat o bolster thei %
s our group cl L learn from others on a daily Text Text Text 10/05/2016
Shother ' the communiy.Chat hlps [“Nomat | esed | roruad | ossed ] §
a s for chicren n Sports and Gaming (23) otvated i ther quest
Read more. <2 3 4 5 6 >
i oy Travis
Create Chat Jessica Smith
Add Bp of pacding at the top and bottom |
b Mirands Gomez to emp of 3 st, except for Sats. mit of simultaneous chatters and other extra featu
DASHBOARD20 & Katarzyna Wiodarczyk ~
Guent878
Jobn Tracy.
O w e e sf 3t con var b Dashboard
e Lixiano
. Select a plan
Q  Genenst e Subscription

= You are currently using the free plan. Check the plans below and upgrade to get more. Upgrade, downgrade or cancel anytime you want.
W OMG! Travis is here! Add 8dp of padding at the top and bottom of yusing o a o ' ime v

2 list. except for lists with subheaders, which have their own

Current plan: Free

g | SR UPGRADE STARTER PREMIUM | ULTIMATE | ENTERPRISE
k b it my page
bz ewmy chat Features Payment Billing Info
{ Miranda Gomez st emvicement. vetud
25 Simultaneous Chatters illing: . ' " Subscription Type:
& Hi Johnny its been a whie.. we're fine thanks Fhe scere. Key ghts . d“ : I Billing: AN, | S EIAN gl o=l
oderators
f > wetho: Shent ot
x @
Johnny Travis ~ SSL/HTTPS Enhanced Security Total: °9.90/mo. maAdignsh.oon
uploaded a file: uploaded_file_name.txt (5041) & )
= 24/7 Email Support B Contract Data
White Label You will be charged on 2016-11-11
Priority Support Expiration Dot for your first billing cycle.
. Cancel anytime.
Jessica Smith Alltheinvoices and credit notes for your

0 Yourcrost cad i re ot tore by s and
s one place for every team in an internet business to chat chat by camotbe sty cur st contracts are available at the Payments page.

with customers, personally. at scale—on vour website. inside web

Questions? Email us at help@chatwee.com




COMARCH M2M PLATFORM e gt & Woekntsg +

REDESIGN EXAMPLES: M2M Platform for Comarch (2015-2016
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AUDIT EXAMPLES:
Fitness club website

(2018)

Focused on:

e home page,

¢ information architecture,
¢ navigation,

e content value,

e other issues.

Devices:
e desktop,
e mobile.

Volume:
e 18 pages,
e 44 issues found.

All results were collated with
recommended solutions and
priority.

Audyt serwisu

Znalezione nieprawidtowosci
Strona gtéwna (desktop)

Katarzyna Wiodarczyk, 04.07.2018

jest to zbior screenshotéw z panelu klienta, bez opisu.

informacjach o pakietach/programach dorzuci¢ przycisk , zobacz przyktadowg
diete”.

Opis p Propozycja rozwigzania Priorytet
1 | Video na stronie gléwnej jest pierwszg rzecza, ktore rzuca sig w oczy po Rezygnacja z video w obecnej formie, zastapienie go banerem. wysoki
wejéciu na strong. Odwraca uwage od menu, mozliwos¢ zatrzymania video | Ew. przerzucenie go nizej, np. jak w ,zobacz jak dziata”.
nie jest zbyt widoczna, a samo video - nie jest atrakcyjne.
2 | Nie wiadomo, o co chodzi z sekcjami dieta i fitness (trzeba sie zapoznac z Poprawa graficzna (tak, aby byto wiadomo, o co chodzi, podbicie przycisku wysoki
trescig strony, aby zrozumiec). Jest jakis pakiet, cos mozna wyprébowac, ale | testowania). Czes¢ z mozliwoscig personalizacji swojego pakietu i darmowego
brakuje argumentéw po co. W dodatku forma jest bardzo nieatrakcyjna testowania moze przyciggna¢ nowych uzytkownikow jest bardzo wazna. Jesli
wizualnie i przez to nie wyglada profesjonalnie. Uzytkownik wchodzac to bedzie wygladac profesjonalnie, to podswiadomie uzytkownik bedzie miat
pierwszy raz na strone zwykle skanuje jej poczatek i jesli nie znajdzie nic, co | poczucie, ze i ustuga jest profesjonalna.
g0 zainteresuje to nie wchodzi dalej w gigb strony.
WIRTUALNY KLUB Z
Nie kupuj kota w worku Zarejestng konto TESTUJ ZA DARMO PRZEZ 7 DNI
3 | Sekcje ,wybierz diete” i ,,dobierz odpowiedni program” — nie widac od razu | Pokazanie w formie zajawki wszystkie nazwy diet i programow (wraz z ikonkg) | sredni
wszystkich mozliwosci. i przetaczanie sie¢ miedzy opisami.
4 | Konfigurator ustug jest wielki i nieporeczny, zawiera opisy, ktére nowemu Przeorgani; ie konfig a, najpierw opisy (z przyciskami do wyboru Sredni
uzytkownikowi nic nie méwig, np. ,Motywacja Lion 3.0” — brak wyjasnienia | tego konkretnego pakietu w konfiguratorze), a potem konfigurator.
co to jest. Opisy pakietow s3 pod konfiguratorem, przy opisach pakietow
brakuje przycisku CTA (call to action) do wyboru tego pakietu.
5 | ,Zobacz jak wyglada nasza dieta”, ,zobacz podglad dnia treningowego” — Nie trzeba od razu wrzucac screenéw na strone gtéwna — wystarczy przy niski




AUDIT EXAMPLES:
Fitness club customer panel

(2018)

Focused on:

e navigation,

e dashboard,

e forms,

e each parts of the application,
e other issues.

Devices:
e desktop,
e mobile.

Volume:
e 18 pages,
e 61 issues found.

All results were collated with
recommended solutions and
priority.

Audyt panelu klienta

Katarzyna Wiodarczyk, 04.07.2018

Formularze
Opis probl, Propozycja rozwigzani Priorytet
1 | Formularz umozliwia wpisanie email w niepoprawnym formacie (w tym Poprawa walidacji tak, zeby spetniata wszystkie kryteria poprawnosci, a wysoki
przyktadzie brak kropki), a komunikat pojawia sie na 2 sekundy w prawym stosowne komunikaty pojawiaty sie w odpowiednim miejscu - czyli w tym
g rogu: przypadku komunikat powinien sig wyswietlac jak w uwadze z kolejnego
podpunktu.
2 | Niektére komunikaty walidacji s3 w jezyku angielskim: Przettumaczenie tresci komunikatow. $redni
email®
akjdlakj
Please enter a valid email address.
....... g
3 | Z kolei przy rejestracji po wpisaniu hasta i przejsciu do drugiego pola Pola powinny nazywac sie odpowiednio ,hasto*” i ,powtdrz hasto*” —wtedy | $redni

(. potwierdzenie hasta*”) od razu pojawia sie komunikat , musisz wpisac¢
identyczne hasto” - po pierwsze powtarzane hasto nie zostato jeszcze
wprowadzane (komunikat wyskakuje zaraz po przejéciu do pola z
powtarzaniem hasta), a po drugie sugeruje, ze poprzednie hasto zostato
wpisane niepoprawnie. Wprowadza to niepotrzebne zamieszanie.

hasio*

Musisz wpisa¢ indentyczne hasio

l

bez dwdch zdari wiadomo, co trzeba zrobic.

Komunikat o tym, ze hasta muszg by¢ identyczne powinien pojawic sie
dopiero po tym, jak uzytkownik nacisnie przycisk zaloguj i hasta faktycznie s3
rézne.
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